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Course Notes:

1.Students enrolled in the Creative Leadership Program must complete 16 credits prior to graduation in order to receive the program completion certificate.
Students who join the program in their junior year are required to complete 14 credits; however, all required courses must be completed. In such cases, the
certificate will indicate: “Completed 16 credits of the Creative Leadership Program.”

2.Starting from Academic Year 2015 (AY104 in the ROC calendar), credits earned in the Creative Leadership Program may be counted toward the 128
graduation credits as free elective credits.

3.English Public Speaking and International Etiquette (I) and (II) are conducted on a biweekly basis.

4.According to the Asia University Guidelines for Student Independent Study, a maximum of 6 credits may be earned through independent study, with 2 credits
per semester as the general principle.

5.Students who complete 9 credits (4 required credits + 5 elective credits) are eligible to receive the Creative Leadership Micro Program certificate.
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